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ABSTRACT: The c u r r e n t  problems of expensive exploration, impor t s ,  overcapacity in production 
and refining, and the continued los s  of investment capital  through increased government control  
have brought about reduced marg ins  of profits and steady declines in  dri l l ing,  d iscover ies ,  r e s e r v e s  
and employment to  the United s t a t e s  petroleum industry in r ecen t  yea r s .  The ave rage  petroleum 
geologist knows l i t t le  about these  m a t t e r s .  He has l imited his in t e res t  to geology - -  period! The 
geologist has  not concerned himself with these complexit ies and, therefore ,  knows very l i t t le  of the 
many difficulties the petroleum industry continually faces .  

The geologist m u s t  come  out of hibernation and look a t  the idus t ry  a s  a whole. His knowledge 
m u s t  expand beyond his own sc ience .  He has  to broaden his  thinking into the a r e a  of economics m o r e  
than e v e r  before.  The geologist m u s t  keep up with the changes in  every  phase of the industry.  

The geologist mus t  look outward - -  not just s t ra ight  ahead but in a l l  directions.  He m u s t  be 
aware  of what i s  happening in  today's new technology, the ever-changing economic conditions, new 
political concepts,  the intense fuel competition, world petroleum outlook and world m a r k e t s  - -  but 
above a l l ,  he m u s t  l e a r n  what significance a l l  of these  things have on his industry,  his company and 
on a l l  h is  own future  a s  a n  explorationist .  

The geologist should rea l ize  that  the petroleum industry m u s t  prosper  withln a l l  of i t s  phases if 
he,  himself ,  i s  to prosper .  He, therefore ,  must take a m o r e  d i rec t  and positive in t e res t  in the four 
dominant problems Ghich constantly cbnfront the industry: geological, technological,.  economlc and 
polltical. The geologist has a n  inherent knowledge ofsthe f i r s t ,  knows a l i t t le  about the second and 
i s  completely oblivious of the third and fourth.  To  become m o r e  effective a s  an explorer  o r  develop- 
e r  he m u s t  become m o r e  involved and as tu te  in a l l  of these  challenges.  

The economic fac tor  i s  the mos t  important  to management;  therefore ,  the geologist m u s t  begin 
to make economics the new dimension in his geological thinking. The growing p r e s s u r e  on manage- 
ment to  produce profi ts  demands that the geologist p repa re  a comprehe.nsive economic a s s e s s m e n t  
of his exploratory planning, ef for ts ,  and recommendations.  Such appraigals  will su re ly  sharpen 
and upgrade the exploratory effort  and will do much toward bringing about g rea te r  success  in the 
e x p l o r e r ' s  s e a r c h  fo r  petroleum to meet  the demands of the fu ture .  
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